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c3rousehill + Following

c3rousehill Honored these 3 beautiful mum'’s for leading and
raising our awesome youth leader’s in their spiritual and physical
journeys! ¥ We love all that you do!

Happy mother’s day to all the mum’s, grandmother’s, aunts and
mother figures!!! We're grateful for you! @
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When new Census data comes out
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2011: APP




2012: CLOUD
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2013: HASHTAG
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2014: SELFIE
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2015: FACE WITH TEARS OF JOY
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2016: POST-TRUTH

Adjective

Relating to or denoting circumstances in which
objective facts are less influential in shaping
public opinion than appeals to emotion and
personal belief.
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2017: FAKE NEWS

mccrindle



2018: TOXIC
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2019: CLIMATE EMERGENCY
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2020 ...
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2020 ...
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Bushfire
Jan > ®

Impeachment

Mar >0 Coronavirus

COVID-19
Apr > ®
Lockdown

June > ® Black Lives Matter

Jul > ® Cancel Culture

Source: Oxford llanguages, 2020
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2021 Word of the year

Vaxxed %’
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2021 Person of the year

Elon Musk Ly
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Metaverse

2022 trends

innovation: virtual reality, gaming

ital communities, NFTs and

of the year

Two-speed

growth Social

impact

Fast growth r ally, while slow
growth nationally of consu
agement with

behave ethically in interac

F:lﬂ Intentional
New

ﬁ lifestyling
@ Designing I " federalism

y and clarity

of pride with th,
COVID-19 border chan

Revenge

spendin
i 9 Great

retention

s thei Y sav.
using their Employers have a unique opportunity to
lavish experiences with
P counter the 48% of warkers planning to
look for a new job in the next 6 months®

by focusing on staff engagement.

Relational
fithess

participating in social o
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AUSTRALIA'S CHANGING
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One generation commends your works to the
another; they tell of your mighty acts.
(NIV)
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One generation commends your works to the
another; they tell of your mighty acts.
(NIV)

Generation after generation stands in awe of your
work; each one tells stories of your mighty acts.

(MSG})
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Demographic
transitions
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Six Generations

"
F Q

Builders
Age: 77+
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Six Generations

"
F Q

Builders
Age: 77+

Boomers
Age: 58-76
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Six Generations
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Builders Boomers Gen X
Age: 77+ Age: 58-76 Age: 43-57
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Builders Boomers Gen X GenY
Age: 77+ Age: 58-76 Age: 43-57 Age: 28-42
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Millennials
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Millennials
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The new modern family

. MEDIAN AGE OF MARRIAGE

O Females 9

Males O
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The new modern family

MEDIAN AGE OF MARRIAGE

TODAY
O Females ¢ @ m
Mo O €
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The new modern family

MEDIAN AGE OF MARRIAGE

TODAY
O Females ¢ @ m
Mo O €

MEDIAN AGE FOR A MOTHER AT THE
BIRTH OF HER FIRST CHILD
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The new modern family

MEDIAN AGE OF MARRIAGE

TODAY
O Females ¢ @ m
Mo O €

MEDIAN AGE FOR A MOTHER AT THE
BIRTH OF HER FIRST CHILD
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The new modern family

MEDIAN AGE OF MARRIAGE

TODAY
O Females ¢ @ m
Mo O €

MEDIAN AGE FOR A MOTHER AT THE
BIRTH OF HER FIRST CHILD

TODAY
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The new modern family

BOTH PARENTS
WORKING FULL TIME
WITH CHILDREN
UNDER 5
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The new modern family

BOTH PARENTS 2009
WORKING FULL TIME

WITH CHILDREN

UNDER 5
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The new modern family

BOTH PARENTS 2009 TODAY
WORKING FULL TIME

WITH CHILDREN @
UNDER 5
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Six Generations
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Builders Boomers Gen X GenY Gen Z
Age: 77+ Age: 58-76 Age: 43-57 Age: 28-42 Age: 13-27
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Years to reach 50 million users
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Years to reach 50 million users
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Years to reach 50 million users
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Six Generations
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Builders Boomers Gen X GenY Gen Z Gen Alpha
Age: 77+ Age: 58-76 Age: 43-57 Age: 28-42 Age: 13-27 Age: under 13
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Children of the Younger siblings
. ‘ Millennials to Generation Z

Generation

ﬁ Older siblings to Born 2010_2024 2.7mil births

Generation Beta every week
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For more info on
Generation Alpha...



‘Comprehensive, bold and packed with practical tips to inspire optimism
in the parents of Australia’s rising generation’ HUGH MACKAY

GENERATION

UNDERSTANDING OUR CHILDREN
AND HELPING THEM THRIVE

renowy, e
N researej,:::'al
mCrinclle
0 coy
Gened the

Alph, "1'n
y

c
term

FIND OUT MORE AT



It is self-evident that every brand, product or company
is just one generation away from irrelevancy. Yet such
is the demographic size and economic influence of
Generation Alpha, any organisation that fails to
understand and engage with this global generation

will edge towards extinction.

GENERATION ALPHA, PAGE 314
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Australia,
today
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Australia, 2051
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Australia, 2051
(COVID update)

mccrindle



Australia has a greater % of migrants than...
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29%

born o/s
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X

Australia has twice as many residents
born overseas as the UK and US
Australia 29%, United Kingdom 14%,
United States of America 14%
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Growing linguistic diversity

% of households where a non-English language is spoken

22% Australia
]

27% NSW

38% Sydney
|

56% Sydney city (suburb)
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Graph 1.1 Net overseas migration(NOM) - Australia - Historical(a)
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— zero line
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2001
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a. Estimates from 1972 are year ending June, prior to this they are year ending December. Estimates for 2020-21 are preliminary. See revision status on the methodology page.

Source: Australian Bureau of Statistics, Overseas Migration 2020-21 financial year
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Fertility rate
hits record
low




Total Fertility Rate drops to lowest level ever

4
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4 1961
Highest ever
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Total fertility rate
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Year

— Total fertility rate

mccrindle

mccrindle.com.au



1961 2021

. Highest ever Lowest ever
e,
H:é 2.5
=
2
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Year

— Total fertility rate
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1961 2021
TFR: 3.55 TFR: 1.66
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4 1961 2021

TFR: 3.55 TFR: 1.66
Aust: 10.5m Aust: 25.7m

3.5

U
o}
=
> 3
%
2
©
= 25
2

2

1935 1947 1959 1971 1983 1995 2007 2019(a)

Year

— Total fertility rate

mccrindle.com.au mCCI‘indle



Total fertility rate

ccrindle.com.au

1935

1947

1959

1961
TFR: 3.55
Aust: 10.5m
Births: 240k

1971 1983

Year

— Total fertility rate

1995

2021
TFR: 1.66
Aust: 25.7m
Births: 305k

2007 2019(a)
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The rise of
the regions
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The biggest
transformation
to work in a
century
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airbnb

To recap, here’s our design for living and working anywhere:

1. You can work from home or the office

2. You can move anywhere in the country you work in and your compensation
won’t change

3. You have the flexibility to travel and work around the world
4. We’ll meet up regularly for gatherings

5. We’ll continue to work in a highly coordinated way
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Hybrid workplaces are the
way of the future

®
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For more on
The Future
of Education...
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Equipping ~g
students for the
new world of work

Work transitions framing the new world of work

o © . 0, O
B %W OO0 o R

24N

Manual to Technology to Fixed to flex Profit to people Generational Security to
machine human skills divide to purpose
learning intergenerational

connection

Students are taking e
ownership of their learning Education institutions are
effectively equipping students in
core competencies and character
qualities

(Extremely/very effectively)

Top core competencies

N

76%

of students see it as solely

or largely their responsibility
with some support from their
education provider to achieve
their education and learning
outcomes

72% 70% 67%

Critical Cemmunication Self-
thinking skills management

67%

Problem
solving

mccrindle.com.au

Dhpds
I"h'& C
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DOWNLOAD AT

educationfuture.com.au
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QLD growing fastest through NIM

Components of annual population growth
60,000

40,000

20,000 I I I I
o [ | —_— =
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-20,000

o

-40,000

-60,000
NSW Vic. Qld SA WA Tas. NT

. Natural increase . Net interstate migration . Net overseas migration

Source: Australian Bureau of Statistics, National, state and territory population June 2021

ACT
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Contral Daring

Bamursi ~

YLy

Caborne
Sl Buprey
Wartwarth
Gemnite
Upper Lachian
shire
Yass Vakey

Population Change
June 2019 - June 2020
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36% - 19%

Source: ABS, Regional Population 2019-2020, accessed September 2021.



The spiritual
landscape




Anxiety among
Australians

TOP FIVE EMOTIONS THAT AUSSIES ARE
EXPERIENCING IN RESPONSE TO THE UNFOLDING
SITUATION AROUND COVID-19

Phase one

Anxious G 45%
Frustrated G 37%
Vulnerable G 29°%

Scared G 28%

Hopeful 27%

Phase two

Anxious G 38%

Hopeful 35%
Frustrated G 32%
Vulnerable G 24%

Scared GEEEEEENND 22°%
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The biggest LS

e.g. feared for my physical health

n eg q tive i m pq Ct and safety, got less exercise or sleep
has been socidal 17%

Mental
e.g. felt increased levels of
anxiety or depression

(o)
; 28%
@ Financial
e.g reduced/loss of income

WHICH AREA OF LIFE HAVE YOU FELT 420/0
THE BIGGEST NEGATIVE IMPACT Social
OF COVID-19? e.g. missed seeing family, friends

mccrindle.com.au
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30 interviews with Australian senior pastors

.E

Andrew Heard - Leco Arcndishop Peter Banny Ho - Sarfor Postor, Bishop Richard Condle Clindy McGarvie Melnda ht Mike Jeffs - Founder, Mike Stevens - Lead Nicky Ge=bel - Founder phu e - Foundar
Postor, EV Church, Erina Comensoll - Archiishop Fath Commurity Crurch, - Angfican Sishop of ~ National Diroctor, Youtn - National Otrector, Aphe Augtrolion Crestian Pastor, Clowercrest of Alpha & Vicor ot Holy and Sanfor Lecoar, C3
for tha Cathollc Diocese, Porth Tasmania for Christ Auwstraia Cronnal Soptist, Adoioide Trinky Erompton, Loncon Crurch Globol
Malbouma Andrew Scarborough, John Pearce - Rsglonal
- Minktry Diractor. Youth Diractor, €3 Australio
for Christ Torry Maylon - Ganeral

Maoroger, C3 Sycnay

ﬂ
Clare Steeie - CED, Dale Stephenson - Sarior Daréel Ang - Diractor, David Lawton - Notionat Roy Galea - Lead Pastor, Russeil Evors Scott Sonders - Excuthve Steve & Noomi Chong Steve Dimon - QLD & NT
Compassicn Australc Postor, Crossway Soptist Sydnay Cartra for Directoe, Prassis Paster, Clty on a Muticugural Eible - Global Serdor Pastor, Diractor, Reach Austrolic - Fourder and CED, Stata Postor, Hilsong
Church, Meiboume Evangelsation, Cothx Minktry [MBM), Rocty HI Plaratshakers, Meboume ond Ganeva Push RICE Movemant

Archdiocesa of Sycney

= e
Joel ABell - Lood Mark Sayers - Sarfor Mark Varughese - Sanior Mott Hunt - Load Pastor, Sbu Comeron - Lood Sue trwin - Senior Postor, Wayne Akom - Notiond Willio™ Dumas - Sanior
Postor, Revitoise Church ond Prasidert, Pastor, Red Church, Leader, Kingoomaity CrossUra Baptist Church, Mirister, NowiTe Charch, Tha Grainery Church, Prasident, Australion Pastor, Ganggelah
Coringdan Malbourna Guotal, Farth ast Goid Coast Nowcostie Christian Churches Crurch, Tweod Hoods
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e
AUSTRALIAN ATTITUDES TOWARDS CHRISTIANITY

+
—l

| consider myself a Christian (38%)

| believe in Christianity, but don’t
consider myself a Christian

@mmn immms

1
=

1in 4 warm (247)

1
N

| believe much of Christianity...

| believe in the ethics and values
of Christianity

| believe in religious freedoms
but don’t want to be involved

1 1
e w

| have some issues with Christianity

1in 4 cool (267)

| have strong reservations

1 1 1
~ (o] ol

| am passionately opposed

Modified Engel Scale



Australians are
disillusioned
with the
church but
spiritually
hungry




Christian identity declining;
churchgoing steady

70%
60%
50%
40%
30%
20%

10%

0%

2006 201 2016

B Proportion of Australia Christians as per the census
® Church goers at least monthly mccrindle
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Church culture has Poor examples of
become detached from leadership from the
the everyday Australian  Church

experience
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'I' P A NI Behaviours that are
SRS most Likely to prevent

‘non-Christians’ who are ‘open to change’ from
exploring Christianity (% Massive negative influence)
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wars
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The role of the
church is to rise
rather than
retreat.
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-

By putting our hand By serving in the By showing a true
up when we've got it situations where no expression of
wrong one else wants to be community
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Great pastors have not only a vision for their church
but a vision for their community.

McCrindle Research
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Almost seven in ten Australians have a
spiritual perspective

rereRAN
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Times of
hardship
cause us to
think about
what really
matters.




During the experience of COVID-19

470/0 have thought about their mortality more

470/0 have thought about the meaning of life more

2 80/0 have been praying more
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During the experience of COVID-19

During the experience of COVID-19 how, if at all,
has the time you have spent on the following
activities changed?

Thought about the meaning of life 47% 33% 16%
Thought about God 33% 31% 5% 31%
Thought about my own mortality 47% 35% 5% 14%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

More (much/somewhat/slightly) Unchanged
Less (much/somewhat/slightly) ~ Not applicable/l don't do this mccrindle
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During the experience of COVID-19

During the experience of COVID-19 how, if at all,
has the time you have spent on the following
activities changed?

Thought about the meaning of life A47% 33% 16%
Thought about God 33% 31% 5% 31%
Thought about my own mortality 47% 35% 5% 14%
Prayer 28% 30% 5% 37%
Had spiritual conversations 26% 33% 6% 36%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
More (much/somewhat/slightly) Unchanged

meerindle.com.au Less (much/somewhat/slightly) = Not applicable/I don't do this mccrindle



Are you open to a spiritual conversation?

3 8 0/0 Extremely/very open

41 O/O Somewhat/slightly open

21 0/0 Not at all open
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Younger generations more spiritually open

9

()

Naus” )
Australians GenY Gen Z
38% 44°%o 50%
extremely/very extremely/very extremely/very
open open open
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1. 2, 3. 4.
PARENTS FRIENDS & BOOKS THE MEDIA

& FAMILY NETWORKS & ARTICLES

37% 25% 22% 21%

&

N/
-‘-.l Internet & social is #3 for Gen Z
% N (24% compared fo 14% overall)
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| was very against doing services online because |
thought they would attract people from other
churches. But people who would never go to church
are coming to our services... Watching online is like
Zacchaeus. It allows people to see Jesus without
Jesus seeing them.

Nicky Gumbel, Founder of Alpha & Vicar at Holy Trinity Brompton
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Gen Z Christians need evangelism training

While almost three in five
Gen Z Christians (58%) have > 42% have never

received training in how to received training.
share their faith in Jesus,
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THE TOP BARRIERS FACED BY GEN Zs WHEN
THINKING ABOUT SHARING THEIR FAITH ARE:

Finding the
right setting or
opportunity to
discuss serious
issues

—0

mccrindle



THE TOP BARRIERS FACED BY GEN Zs WHEN
THINKING ABOUT SHARING THEIR FAITH ARE:

Finding the Believing they
right setting or don’t have enough
opportunity to understanding of
discuss serious the Gospel

issues themselves

—O—0
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THE TOP BARRIERS FACED BY GEN Zs WHEN
THINKING ABOUT SHARING THEIR FAITH ARE:

Finding the Believing they Discussions

right setting or don’t have enough about Christianity
opportunity to understanding of tend to lead to
discuss serious the Gospel arguments over
issues themselves current tensions

— O, O,
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THE TOP BARRIERS FACED BY GEN Zs WHEN
THINKING ABOUT SHARING THEIR FAITH ARE:

NS
Discussions v—

Finding the Believing they

right setting or don’t have enough about Christianity

opportunity to understanding of tend to lead to Not wanting to
discuss serious the Gospel arguments over push their beliefs
issues themselves current tensions on other people

—O—O—O0—=0
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GEN Z CHRISTIANS BELIEVE ONLINE TOOLS CAN
BE USEFUL FOR SHARING THEIR FAITH IN JESUS

WHILE 57%

OF GEN Z
CHRISTIANS
PREFER TO
SHARE THEIR
FAITH IN JESUS

FACE-TO-FACE,
98% BELIEVE
ONLINE
TOOLS CAN BE
USEFUL.
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GEN Z CHRISTIANS BELIEVE ONLINE TOOLS CAN
BE USEFUL FOR SHARING THEIR FAITH IN JESUS

WHILE 57% *

OFGENZ * 63%
CHRISTIANS .

PREFER TO Faith can be
SHARE THEIR shared in
FAITH IN JESUS multiple ways

FACE-TO-FACE, {a;cjcries, Iix;e
98% BELIEVE video, posts,

ONLINE photos, videos)

TOOLS CAN BE
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GEN Z CHRISTIANS BELIEVE ONLINE TOOLS CAN
BE USEFUL FOR SHARING THEIR FAITH IN JESUS

WHILE 57%

OFGENZ ° 63% 48%
CHRISTIANS

PREFER TO Faith can be

SHARE THEIR shared in I

FAITH IN JESUS multiple ways reach of people
FACE-TO-FACE (stories, live and can have a
]

98% BELIEVE video, posts, larger impact

ONLINE photos, videos)

TOOLS CAN BE
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GEN Z CHRISTIANS BELIEVE ONLINE TOOLS CAN
BE USEFUL FOR SHARING THEIR FAITH IN JESUS

WHILE 57%
o o
OFGENZ 63% 48% 40%
CHRISTIANS
PREFER TO Faith can be
SHARE THEIR shared in Allows a wider Enables them to

FAITH IN JESUS multiple ways reach of people share their faith
FACE-TO-FACE, (stories, live and can have a in Jesus more
98°% BELIEVE video, posts, larger impact often

ONLINE photos, videos)

TOOLS CAN BE
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Shift the
internal

narrative

mccrindle.com.au mccrindle



e
AUSTRALIAN ATTITUDES TOWARDS CHRISTIANITY

+
—l

| consider myself a Christian (38%)

| believe in Christianity, but don’t
consider myself a Christian

@mmn immms

1
=

1in 4 warm (247)

1
N

| believe much of Christianity...

| believe in the ethics and values
of Christianity

| believe in religious freedoms
but don’t want to be involved

1 1
e w

| have some issues with Christianity

1in 4 cool (267)

| have strong reservations

1 1 1
~ (o] ol

| am passionately opposed

Modified Engel Scale
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Engage and
empower
churchgoers
for ministry



ATTRACTORS TO FAITH

.V & TOP ATTRACTORS TO RELIGION AND SPIRITUALITY

(strongly attract)
Seeing people who live out a genuine faith

Experiencing a personal trauma or life event

Stories or testimonies from people who have changed due to their faith



Raise and
release diverse
leaders
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Six generations

&

)
Builders Boomers Gen X
Age: Age: 57-75 Age: 42-56
Australian

Communities mccrindle



Builders Boomers
Age: Age:

Australian

Communities mccrindle



Six generations

oG
Builders Boomers Gen X GenY Gen Z Gen Alpha
Age: Age: 57-75 Age: 42-56 Age: 27-41 Age: 12-26 Age: under 12
Australian

Communities mccrindle



Enduring churches are focussed not on the next
program but the next generation.

McCrindle Research
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Can | get an amen

It was a total God thing

The Lord has laid on my heart
Let's give the Lord a praise offering
Amen and amen

God showed up

So blessed...

Lets wrestle with this

And all God's people said.....
Awesome!

Let's unpack this

So anointed...

Extra grace

Lift them up to God

Doing life together

Pray over
Hedge of protection
Travelling mercies

Press into

Lean in

Love on them

In this season

Speak into

mccrindle.com.au Do community

What are the most annoying Christian clichés you have heard?
Please select all that apply.

15%
5

—
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14%

Q
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12%
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10%

24%



to in
so thanks for as we
and now it's over to you
to this and

how you can those that
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For more on
The Future of the
Church in Australia...
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DOWNLOAD AT



Get in touch.

Phone
Email
Website

Address

119

+612 8824 3422
geoff@mccrindle.com.au
mccrindle.com.au

Suite 105, 29 Solent Circuit,
Norwest, NSW 2153

HOE3X

mccrindleresearch
markmccrindle
mccrindleresearch

mccrindle
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